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ABSTRAK

Proses produksi iklan adalah serangkaian langkah yang dilakukan untuk
menciptakan iklan yang efektif dalam mempromosikan produk atau layanan.
Laporan Praktik Kerja Lapangan ini dilakukan di CV. Nayaka Idea Cemerlang
dengan bertujuan untuk memahami proses produksi iklan dan mengetahui kendala
yang terjadi pada saat melakukan proses produksi iklan tdi CV. Nayaka Idea
Cemerlang. Metode Praktik Kerja Lapangan yang diambil yaitu dengan
menggunakan metode praktik kerja langsung dan studi lapangan seperti observasi
dan wawancara. Proses produksi iklan di CV. Nayaka Idea Cemerlang dimulai
dari tahap initial brief, research and analysis, brainstorming, pre-production,
client’s approval, production, sampai ke tahap after sales service. Terdapat
beberapa kendala dalam proses produksi iklan yang disebabkan oleh perubahan
permintaan klien, komunikasi yang tidak efektif, dan kenaikan harga bahan baku
dari vendor.

Kata Kunci: Pemasaran, Proses, Produksi Iklan
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ABSTRACT

The advertising production process is a series of steps taken to create effective
advertising in promoting products or services. This Field Work Practice Report
was carried out at CV. Nayaka Idea Cemerlang aims to understand the
advertising production process and find out the obstacles that occur when
carrying out the advertising production process at CV. Nayaka Brilliant Idea. The
field work practice method used is by using direct work practice methods and
field studies such as observation and interviews. Advertisement production
process at CV. Nayaka Idea Cemerlang starts from the initial brief, research and
analysis, brainstorming, pre-production, client's approval, production, to the after
sales service stage. There are several obstacles in the advertising production
process caused by changes in client requests, ineffective communication, and
increases in raw material prices from vendors.

Keyword:Marketing, Process, Advertisement Production
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