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ABSTRAK 

 

Siska Anggreani. Laporan Praktik Kerja Lapangan ini berjudul “Strategi Promosi Dengan 

Content Marketing Pada Media Sosial TikTok Di PT. Visi Global Kolaborasi”. Laporan 

Praktik Kerja Lapangan ini bertujuan untuk menganalisis lingkungan eksternal PT. Visi 

Global Kolaborasi untuk memahami situasi pasar dan dinamika perusahaan, serta 

menganalisis tindakan spesifik yang diambil oleh PT. Visi Global Kolaborasi dalam 

mempromosikan produk Falabelle. Sumber data dalam laporan ini adalah pemilik 

perusahaan serta karyawan divisi content marketing. Laporan Praktik Kerja Lapangan ini 

menggunakan metode wawancara dan observasi serta kepustakaan. Berdasarkan laporan, 

Industri skincare di Indonesia tumbuh pesat dengan permintaan tinggi terhadap produk 

alami. Media sosial seperti TikTok dan Instagram sangat mempengaruhi perilaku 

konsumen dan menjadi platform utama promosi. Falabelle memanfaatkan tren ini dengan 

produk alami, mempromosikan melalui media sosial dengan strategi periklanan, pemasaran 

langsung dan interaktif, publisitas dan hubungan masyarakat, serta promosi penjualan 

seperti diskon dan giveaway. 

Kata kunci :Strategi Promosi, Pemasaran Konten, Tiktok 
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ABSTRACT 

 

Siska Anggreani. This Field Work Practice Report is entitled "Promotion Strategy With 

Content Marketing on TikTok Social Media at PT. Visi Global Kolaborasi". This Field Work 

Practice Report aims to analyze the external environment of  PT. Visi Global Kolaborasi to 

understand the market situation and company dynamics, as well as analyze specific actions 

taken by PT. Visi Global Kolaborasi in promoting Falabelle products. The data sources in 

this report are company owners and employees of the content marketing division. This Field 

Work Practice Report uses interview and observation methods as well as literature. Based 

on reports, the skincare industry  in Indonesia is growing rapidly with a high demand for 

natural products. Social media such as TikTok and Instagram greatly influence consumer 

behavior and become the main platform for promotion. Falabelle capitalizes on this trend 

with natural products, promoting through social media with advertising strategies, direct 

and interactive marketing, publicity and public relations, as well as sales promotions such 

as discounts and giveaways 

Keywords :Promotion Strategy, Content Marketing, Tiktok 
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