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ABSTRAK

Pandemi COVID-19 telah mempercepat transformasi digital di industri
kesehatan, menekankan pentingnya teknologi dalam manajemen rumah sakit.
Laporan ini membahas implementasi strategi pemasaran oleh BitHealth dalam
memberikan layanan kesehatan digital di Indonesia. Fokus utama BitHealth
adalah mengoptimalkan operasi rumah sakit dan meningkatkan layanan pasien
melalui teknologi canggih seperti aplikasi mobile, telemedicine, dan solusi
berbasis Al. Dalam laporan magang ini, penulis meneliti empat layanan utama
BitHealth: Layanan Digital dan Pengalaman, Layanan Analisis dan Kecerdasan
Buatan, Solusi Cloud, serta Implementasi Electronic Medical Record (EMR)
dan Sistem Informasi Manajemen Rumah Sakit (SIMRS) Metode penelitian
yang digunakan meliputi observasi, wawancara, dan studi pustaka. Observasi
dilakukan dengan mengamati operasional BitHealth, sementara wawancara
dengan bagian pemasaran memberikan wawasan mendalam tentang strategi
pemasaran yang digunakan. Studi pustaka melibatkan analisis literatur terkait
pemasaran digital dan implementasi teknologi di industri kesehatan. Hasil
penelitian menunjukkan bahwa strategi pemasaran digital BitHealth, termasuk
penggunaan media sosial seperti Instagram, LinkedIn, dan YouTube, serta
partisipasi dalam acara-acara fisik dan virtual, efektif dalam meningkatkan
kesadaran dan penggunaan layanan mereka. Selain itu, implementasi teknologi
seperti Al dan solusi cloud telah meningkatkan efisiensi operasional rumah sakit
dan kualitas layanan pasien.Kesimpulannya, BitHealth berhasil memanfaatkan
teknologi digital untuk memberikan layanan kesehatan yang lebih baik dan
efisien. Rekomendasi untuk BitHealth termasuk mempertahankan dan
mengembangkan layanan yang ada, serta terus berinovasi dalam strategi
pemasaran digital untuk mencapai audiens yang lebih luas.

Kata kunci : Pemasaran Digital, Layanan Kesehatan Digital, Transformasi
Digital,



ABSTRACT

The COVID-19 pandemic has accelerated digital transformation in the
healthcare industry, highlighting the importance of technology in hospital
management. This report discusses the implementation of marketing strategies
by BitHealth in providing digital health services in Indonesia. BitHealth's
primary focus is optimizing hospital operations and improving patient care
through advanced technologies such as mobile applications, telemedicine, and
Al-based solutions. In this internship report, the author examines BitHealth's
four main services: Digital and Experience Services, Analytics and Artificial
Intelligence Services, Cloud Solutions, and Implementation of Electronic
Medical Records (EMR) and Hospital Management Information Systems
(SIMRS). The research methods used include observation, interviews, and
literature study. Observations were made by observing BitHealth's operations,
while interviews with the marketing department provided in-depth insight into
the marketing strategies used. The literature study involved analyzing literature
related to digital marketing and technology implementation in the healthcare
industry. The results showed that BitHealth's digital marketing strategy,
including the use of social media such as Instagram, LinkedIn, and YouTube, as
well as participation in physical and virtual events, was effective in increasing
awareness and use of their services. In addition, the implementation of
technology such as Al and cloud solutions has improved hospital operational
efficiency and the quality of patient services. In conclusion, BitHealth has
succeeded in utilizing digital technology to provide better and more efficient
health services. Recommendations for BitHealth include maintaining and
developing existing services, as well as continuing to innovate digital marketing
strategies to reach a wider audience.

Keywords : Digital Marketing, Digital Health Services, Digital Transformation.
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