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MOTTO PENULIS 

 

“Keep the spirit up, even if you have to ups and downs” 

“Tetap semangat, meski harus jatuh bangun” 
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ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui Pengaruh Relationship 

Marketing dan Emosional Pelanggan Terhadap Kepuasan Pelanggan Ayam 

Broiler (Potong) Di Lestari Chicken Burangkeng. Penelitian ini menggunakan 

pendekatan metode kuantitatif dengan metode penyebaran data dengan 

menyebarkan kuesioner melalui Google Form kepada konsumen Ayam Broiler 

(Potong) Di Lestari Chicken Burangkeng Kota Bekasi. Dengan jumlah sampel 

sebanyak 60 responden. Teknik pengambilan sampel menggunakan accidental 

sampling. Hasil penelitian uji parsial (uji T) dengan signifikansi sebesar 0,002 

kurang dari (≤) 0,05 yang artinya secara parsial (uji T) relationship marketing 

berpengaruh signifikan terhadap kepuasan pelanggan. Hasil penelitian uji parsial 

(uji T) dengan signifkansi sebesar 0,009 kurang dari (≤) 0,05 yang artinya secara 

parsial (uji T) emosional berpengaruh signifikan terhadap kepuasan pelanggan. 

Pada hasil secara simultan (uji F) dapat diperoleh bahwa nilai signifikansi sebesar 

0,000 kurang dari (≤)  0,05, yang menyatakan bahwa variabel relationship 

marketing dan emosional bersama-sama (simultan) berpengaruh signifikan 

terhadap kepuasan pelanggan di Lestari Chicken Burangkeng Kota Bekasi. 

 

Kata Kunci : Relationship Marketing, Emosional, dan Kepuasan Pelanggan 
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ABSTRACT 
 

This research aims to determine the influence of relationship marketing 

and emotions on customer satisfaction for broiler chickens at Lestari Chicken 

Burangkeng. This research uses a quantitative method approach with a data 

dissemination method through distributing questionnaires via Google Form to 

Broiler Chicken (Potong) consumers at Lestari Chicken Burangkeng, Bekasi City. 

The results of the partial test research (T Test) with a significance of 0.002 are 

smaller than (≤) 0.05, which means that partially (T Test) relationship marketing 

has significance. of 0.009 is smaller than (≤) 0.05, which means that partially (T 

test) emotionality has a significant influence. From the simultaneous results (F 

test), a significance value of 0.000 is obtained, which is smaller than (≤) 0.05, 

which states that the relational and emotional marketing variables together 

(simultaneously) have a significant effect on customer satisfaction at Lestari 

Chicken Burangkeng, Bekasi City. 

 

Keywords: Relationship Marketing, Emotional, and Customer Satisfaction 
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