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“Janganlah takut, sebab Aku yang menyertai engkau, janganlah bimbang, sebab Aku 
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(Yesaya 41:10) 
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(Kolose 3:17)  
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ABSTRAK 
Tujuan: Penelitian ini bertujuan untuk mengetahui pengaruh Media Exposure, Slack 

Resources, Public Ownership, dan Profitability terhadap Pengungkapan Corporate 

Social Responsibility. 

Desain/Metodologi/pendekatan: Penelitian ini menggunakan data kuantitaif, sampel 

pada penelitian ini adalah perusahaan consumer non-cyclical yang terdaftar di Bursa 

Efek Indonesia pada periode tahun 2018-2022 sebanyak 55 perusahaan. Teknik analisis 

yang digunakan untuk menguji hipotesis adalah analisis statistik yaitu: statistik 

deskriptif, uji asumsi klasik (normalitas, multikolinearitas, heterokedastisitas, dan 

autokorelasi) analisis linear berganda, uji hipotesis dan koefisien determinasi dengan 

SPSS 25.0.  

Temuan: Hasil penelitian ini menunjukkan bahwa variabel Media Exposure 

berpengaruh positif dan signifikan terhadap pengungkapan corporate social 

responsibility, variabel slack resources berpengaruh negative dan tidak signifikan 

terhadap pengungkapan corporate social responsibility, variabel public ownership 

berpengaruh positif dan tidak signifikan terhadap pengungkapan corporate social 

responsibility, variabel profitability berpengaruh positif dan signifikan terhadap 

pengungkapan corporate social responsibility. 

Orisinalitas/nilai: penelitian ini membahas Pengungkapan Corporate Social 

Responsibility dan faktor lainnya seperti Media Exposure, Slack Resources, 

Kepemilikan saham publik dan Profitability yang berfokus pada perushaan consumer 

non-cyclical. Penelitian ini menggunakan indeks Sustainbility Reporting Guidelines 

(SRG). Yang dikelurkan oleh Global Reporting Initiative (GRI), Dalam SRG, terdapat 

79 item yang tersebar pada 6 indikator kinerja. 

Kata Kunci: Media Exposure, Slack Resources, Kepemilikan Saham Publik, 

Profitability, Pengungkapan Corporate Social Responsibility. 
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ABSTRACT 

Objective: This study aims to determine the influence of Media Exposure, Slack 

Resources, Public Ownership, and Profitability on Corporate Social Responsibility 

Disclosure.  

Design/Methodology/Approach: This study uses quantitative data, the sample in this 

study is 55 non-cyclical consumer companies listed on the Indonesia Stock Exchange 

in the period 2018-2022. The analysis techniques used to test the hypothesis are 

statistical analysis, namely: descriptive statistics, classical assumption tests 

(normality, multicollinearity, heterokedasticity, and autocorrelation), multiple linear 

analysis, hypothesis tests and determination coefficients with SPSS 25.0.  

Findings: The results of this study show that the Media Exposure variable has a 

positive and significant effect on corporate social responsibility disclosure, the slack 

resources variable has a negative and insignificant effect on corporate social 

responsibility disclosure, the public ownership variable has a positive and insignificant 

effect on corporate social responsibility disclosure, and the profitability variable has a 

positive and significant effect on corporate disclosure social responsibility.  

Originality/value: This study discusses Corporate Social Responsibility Disclosure 

and other factors such as Media Exposure, Slack Resources, Public shareholding and 

Profitability focusing on consumer non-cyclical. This study uses the Sustainbility 

Reporting Guidelines (SRG) index. Launched by the Global Reporting Initiative (GRI), 

in the SRG, there are 79 items spread across 6 performance indicators. Keywords: 

Media Exposure, Slack Resources, Public Share Ownership, Profitability, Corporate 

Social Responsibility Disclosure. 
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