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ABSTRAK

Maria Chrestella, Laporan Magang Program Studi Ekonomi jurusan Manajemen, Sekolah
Tinggi llmu Ekonomi Tri Bhakti yang berjudul “Implementasi Customer Relationship
Management pada PT Karyapratama Dunia” dan memiliki rumusan masalah yaitu apa
kendala dalam penerapan Customer Relationship Management pada PT Karyapratama
Dunia dan apakah PT Karyapratama Dunia sudah menerapkan Customer Relationship
Management. Laporan ini bertujuan untuk mengetahui bagaimana penerapan Customer
Relationship Management (CRM) di PT Karyapratama Dunia. Metode yang digunakan
penelitian ini meliputi studi kepustakaan, observasi, dan wawancara dengan narasumber
yang berkompeten di bidang Customer Relationship Management. Hasil penelitian
menunjukkan bahwa PT Karyapratama Dunia telah menggunakan database karyawan
dengan menggunakan software Autocount. Ada 3 jenis indikator dalam dimensi Customer
Relationship Management meliputi hubungan yang dinamis, kepercayaan, dan komitmen.
PT Karyapratama Dunia memiliki serangkaian program untuk meningkatkan brand image
mereka, berupa memberikan layanan yang disesuaikan dengan kebutuhan dan preferensi
individu pelanggan, menggabungkan teknologi, dan semua aktivitas yang berkaitan dengan
interaksi pelanggan untuk meningkatkan hubungan dan kepuasan pelanggan.

Kata kunci: Customer Relationship Management, Komunikasi
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ABSTRACT

Maria Chrestella, /nternship Report of Economics Study Program majoring in
Management, Tri Bhakti College of Economics entitled “Implementation of
Customer Relationship Management at PT Karyapratama Dunia” and has a
problem formulation, namely what are the obstacles in implementing Customer
Relationship Management at PT Karyapratama Dunia and whether PT
Karyapratama Dunia has implemented Customer Relationship Management. This
report aims to find out how the implementation of Customer Relationship
Management (CRM) at PT Karyapratama Dunia. The methods used in this research
include literature study, observation, and interviews with competent sources in the
field of Customer Relationship Management. The results showed that PT
Karyapratama Dunia has used an employee database using Autocount software.
There are 3 types of indicators in the Customer Relationship Management
dimension including dynamic relationships, trust, and commitment. PT
Karyapratama Dunia has a series of programs to improve their brand image, in the
form of providing services tailored to individual customer needs and preferences,
incorporating technology, and all activities related to customer interaction to
improve customer relationships and satisfaction.

Keywords: Customer Relationship Management, Communication
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