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ABSTRAK 

 
 

Ferdi Irawan. Laporan ini dibuat berdasarkan kegiatan magang penulis di CV 

Amerta Sejahtera Insani, perusahaan yang bergerak di bidang penyediaan sistem 

keamanan CCTV. Tujuan laporan ini adalah untuk mengetahui bagaimana strategi 

promosi perusahaan melalui media sosial pada CV Amerta Sejahtera Insani. Selama 

magang, penulis terlibat dalam kegiatan promosi digital melalui platfrom Instagram 

dan Facebook yang dilakukan secara rutin untuk meningkatkan brand awareness 

dan menarik konsumen, khususnya generasi muda. Selain itu, metode promosi 

langsung seperti penawaran door to door dan pembagian brosur juga tetap 

digunakan untuk menjangkau konsumen secara personal. Hasil pengamatan 

menunjukkan bahwa promosi melalui media sosial cukup efektif, namun masih 

perlu pengembangan, terutama dalam kreativitas konten, evaluasi efektivitas, dan 

penguatan tim pemasaran digital. Laporan ini juga memberikan manfaat bagi 

perusahaan, serta diharapkan dapat memberikan rekomendasi untuk pengembangan 

strategi promosi digital yang lebih inovatif 

 

Kata kunci : Strategi promosi, Media Sosial, Digital Marketing. 
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ABSTRACT 

 

Ferdi Irawan. This report is based on the author's internship activities at CV 

Amerta Sejahtera Insani, a company engaged in providing CCTV security systems. 

The purpose of this report is to find out how the company's promotion strategy 

through social media at CV Amerta Sejahtera Insani. During the internship, the 

author was involved in digital promotion activities through the Instagram and 

Facebook platforms which were carried out routinely to increase brand awareness 

and attract consumers, especially the younger generation. In addition, direct 

promotion methods such as door-to-door offers and brochure distribution are also 

still used to reach consumers personally. The results of observations show that 

promotion through social media is quite effective, but still needs development, 

especially in content creativity, effectiveness evaluation, and strengthening the 

digital marketing team. This report also provides benefits to the company, and is 

expected to provide recommendations for the development of more innovative 

digital promotion strategies. 

 

Keywords : Promotion strategy, social media, digital marketing. 
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