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ABSTRAK

Laporan ini disusun berdasarkan kegiatan praktik kerja lapangan yang dilaksanakan di CV.
Amerta Sejahtera Insani pada divisi Sales selama periode 1 April hingga 31 Mei 2024.
Tujuan dari kegiatan ini adalah untuk memahami lebih dalam metode pendekatan tim Sales
dalam memperkenalkan produk CCTV kepada konsumen, khususnya melalui media iklan
dan teknik kanvasing. Selama magang berlangsung, penulis melakukan observasi terhadap
aktivitas lapangan, termasuk penyampaian informasi produk, interaksi langsung antara
tenaga penjualan dan konsumen, serta penggunaan komunikasi persuasif dalam menarik
perhatian pasar. Hasil pengamatan menunjukkan bahwa pendekatan personal melalui
kanvasing terbukti cukup efektif dalam membangun kedekatan dengan konsumen dan
memperluas jangkauan pemasaran. Media iklan juga memainkan peran penting dalam
mendukung upaya penjualan produk CCTV pada tim Sales. Berdasarkan temuan tersebut,
disarankan agar tim Sales meningkatkan komunikasi dan penguasaan media periklanan
bagi tenaga Sales agar hasil penjualan dapat terus berkembang secara optimal.

Kata Kunci : Sales, Kanvasing, dan Iklan.
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ABSTRACT

This report is compiled based on field work practice activities carried out at CV. Amerta
Sejahtera Insani in the Sales division during the period of April 1 to May 31, 2024. The
purpose of this activity is to understand more deeply the Sales team's approach method in
introducing CCTV products to consumers, especially through advertising media and
canvassing techniques. During the internship, the author observed field activities,
including the delivery of product information, direct interaction between sales staff and
consumers, and the use of persuasive communication in attracting market attention. The
results of the observations showed that a personal approach through canvassing proved to
be quite effective in building closeness with consumers and expanding marketing reach.
Advertising media also plays an important role in supporting CCTV product sales efforts
for the Sales team. Based on these findings, it is recommended that the Sales team improve
communication and mastery of advertising media for Sales staff so that sales results can
continue to grow optimally.

Keywords: Sales, Canvassing, and Advertsting.
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