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ABSTRAK

Perkembangan E-commerce di Indonesia, Khususnya Shopee semakin pesat karena
menawarkan kemudahaan transaksi. Namun ditengah persaingan ketat antar
marketplace, minat beli dapat dipengaruhi oleh kualitas produk, promosi, dan
pelayanan yang diberikan. Penelitian ini bertujuan untuk menganalisis pengaruh
kualitas produk, promosi, dan pelayanan terhadap minat beli pada pengguna
aplikasi shopee di wilayah Bekasi. Penelitian menggunakan pendekatan kuantitatif
dengan teknik Purposive sampling secara online kepada 115 responden yang
merupakan pengguna Shopee aktif di wilayah Bekasi. Teknik analisis data
menggunakan bantuan aplikasi SPSS versi 27. Hasil penelitian uji parsial variabel
kualitas produk berpengaruh positif dan signifikan terhadap minat beli dengan nilai
4,342 (Thitung) > 1.98157 (Ttabel) serta nilai signifikan 0,001 < 0,05. Variabel
promosi dengan nilai 2,074 (Thitung) > 1.98157 (Ttabel) nilai signifikan 0,040 < 0,05.
Serta hasil Variabel pelayanan dengan nilai 3,683 (Thitung) > 1.98157 (Ttabel) nilai
signifikan 0,001 <0,05. Secara simultan ke tiga variabel ini berpengaruh signifikan
terhadah minat beli diperoleh nilai 41,218 (Fhitung ) > 2,68 (Ftabel ) dengan nilai
signifikan 0,001 < 0,05. Penelitian ini memberikan bukti bahwa Kualitas Produk,
Promosi, dan pelayanan berpengaruh terhadap minat beli produk pada aplikasi
shopee di wilayah Bekasi.

Kata Kunci: Kualitas Produk, Promosi, Pelayanan, Minat Beli
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ABSTRACT

The development of E-commerce in Indonesia, especially Shopee, is growing
rapidly because it offers easy transactions. However, amidst the tight competition
between marketplaces, purchasing interest can be influenced by product quality,
promotions, and services provided. This study aims to analyze the influence of
product quality, promotions, and services on purchasing interest among Shopee
application users in the Bekasi area. The study used a quantitative approach with
an online purposive sampling technique to 115 respondents who are active Shopee
users in the Bekasi area. The data analysis technique used the help of the SPSS
version 27 application. The results of the partial test of the product quality variable
have a positive and significant effect on purchasing interest with a value of 4.342
(Thitung) > 1.98157 (Ttabel) and a significant value of 0.001 < 0.05. The
promotion variable with a value of 2.074 (Thitung) > 1.98157 (Ttabel) significant
value of 0.040 < 0.05. And the results of the service variable with a value of 3.683
(Tcount) > 1.98157 (Ttable) significant value of 0.001 < 0.05. Simultaneously, these
three variables have a significant effect on purchasing interest, obtained a value of
41.218 (Fcount) > 2.68 (Ftable) with a significant value of 0.001 < 0.05. This study
provides evidence that Product Quality, Promotion, and service influence product
purchasing interest on the Shopee application in the Bekasi area.

Keywords: Product Quality, Promotion, Service, Purchase Intention
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