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MOTTO 

“The future belongs to those who belive in the beauty of their dreams.” 

-Jundi Rabbani-  
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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh harga dan brand awareness) terhadap 

keputusan pembelian produk Erigo di platform e-commerce Shopee, khususnya pada Generasi 

Z di Kota Bekasi. Latar belakang penelitian ini daidasarkan pada meningkatnya persaingan 

bisnis fashion lokal yang dipengaruhi oleh faktor harga dan kekuatan merek dalam menarik 

perhatian konsumen. Metode yang digunakan adalah kuantitatif dengan penyebaran kuesioner 

kepada responden yang merupakan konsumen Generasi Z. Analisis data dilakukan 

menggunakan SPSS versi 27. Hasil penelitian menunjukan bahwa variabel harga dan 

kesadaran merek (brand awareness) memiliki pengaruh positif signifikan terhadap keputusan 

pembelian. Ini berarti semakin baik persepsi konsumen terhadap harga dan semakin tinggi 

tingkat kesadaran merek, maka semakin besar kemungkinan konsumen melakukan pembelian 

produk Erigo. Hasil uji Koefisien Determinasi menunjukan nilai R Square sebesar 0,429 atau 

42,9%, yang mengindikasikan bahwa kedua variabel bebas menjelaskan 42,9% variabel 

keputusan pembelian. Sementara itu, sisanya sebesar 57,1% dijelaskan oleh variabel lain di 

luar penelitian ini. 

Kata kunci: Harga, Brand Awareness, Keputusan Pembelian.  
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ABSTRACT 

This study aims to determine the influence of price and brand awareness on purchasing 

decision for Erigo products on the Shopee e-commerce platform, spesifically among 

Generation Z in Bekasi City. The backround of this study is based on the increasing 

competition in the local fashion business, which is influenced by price factor and brand 

strength in attracting consumers. The method used was quantitative, with questionnarires 

distributed to respondents who were Generation Z consumers. Data analysis was conducted 

using SPSS version 27. The results showed that price and brand awareness variables have a 

significant positive influence on purchasing decision. This means that the better the 

consumer’s preception of price and the higher the level of brand awareness, the more likely 

the consumer is to purchase Erigo products. The results of the Coefficient of Determination 

test showed an R Square value of 0,429 or 42,9%, indicating that the two independent 

variables explain 42,9% of the purchasing decision variable. Meanwhile, the remaining 57,1% 

is explained by other variables outside this study. 

 

Keywords: Price, Brand Awareness, Purchase Decision.  
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