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ABSTRAK 

 

Ezekhiel Vercellli Pati Keraf. Implemetasi Strategi Promosi Bingxue Jatiasih Dalam 

Meningkatkan Penjualan. Laporan ini membahas implementasi promosi terintegrasi 

oleh Bingxue Jatiasih, yang menggabungkan advertising di media sosial dan kegiatan 

publisitas offline. Metode yang digunakan dengan cara observasi, dan dokumentasi 

untuk mendapatkan pemahaman yang mendalam tentang strategi pemasaran di 

Bingxue Jatiasih. Hasilnya menunjukan pemanfaatan konten kreatif dan relevan di 

platform Instagram dan TikTok, didukung program diskon, penawaran khusus, serta 

kolaborasi dengan influencer, efektif menarik perhatian dan interaksi konsumen. Selain 

itu, ekspansi promosi melalui pemasaran langsung ke sekolah, tempat kursus, dan 

sponsorship event turut memperluas jangkauan pasar dan membangun citra positif 

Bingxue. Sinergi antara strategi promosi digital dan offline ini memperkuat posisi 

Bingxue Jatiasih ditengah masyarakat.  

 

Kata Kunci : Promosi, Pemasaran. 
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ABSTRACT 

 

Ezekhiel Vercellli Pati Keraf. Implementation of Bingxue Jatiasih's Promotional 

Strategy in Increasing Sales. This report discusses the implementation of integrated 

promotions by Bingxue Jatiasih, which combines advertising on social media and 

offline publicity activities. The methods used are observation and documentation to 

gain a deep understanding of the marketing strategy at Bingxue Jatiasih. The results 

show the use of creative and relevant content on Instagram and TikTok platforms, 

supported by discount programs, special offers, and collaborations with influencers, 

effectively attracting consumer attention and interaction. In addition, promotional 

expansion through direct marketing to schools, course providers, and event 

sponsorships also expands market reach and builds a positive image of Bingxue. The 

synergy between digital and offline promotional strategies strengthens Bingxue 

Jatiasih's position in the community.. 

Keywords: Promotion, Marketing. 
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