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Persembahan 
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ABSTRAK 

 

Penelitian ini menunjukkan bahwa konsumen Sushi XYZ memiliki kecenderungan 

melakukan impulse buying yang dipengaruhi oleh faktor FOMO (fear of missing out), 

hedonic shopping motivation, dan discount. Tujuan penelitian ini adalah untuk mengetahui 

pengaruh FOMO (fear of missing out), hedonic shopping motivation, dan discount terhadap 

impulse buying pada konsumen Sushi XYZ. Penelitian ini menggunakan metode penelitian 

kuantitatif dengan populasi penelitian yaitu seluruh konsumen Sushi XYZ. Teknik 

pengambilan sampel yang digunakan adalah non-probability sampling dengan metode 

sampling purposive, dengan jumlah sampel sebanyak 100 responden. Pengumpulan data 

dilakukan melalui penyebaran kuesioner kepada konsumen Sushi XYZ, yang selanjutnya 

diolah menggunakan perangkat lunak SPSS versi 27, sehingga jenis data yang digunakan 

dalam penelitian ini adalah data primer. Hasil pengujian hipotesis melalui uji t pada tingkat 

signifikansi 5% (0,05) menunjukkan bahwa variabel FOMO (fear of missing out) memiliki 

nilai signifikansi sebesar 0,000 < 0,05, variabel hedonic shopping motivation sebesar 0,031 

< 0,05, dan variabel discount sebesar 0,011 < 0,05. Selain itu, hasil uji F menunjukkan nilai 

signifikansi sebesar 0,000 < 0,05. Dengan demikian, hasil penelitian ini menyimpulkan 

bahwa: (1) FOMO (fear of missing out) berpengaruh secara parsial, positif, dan signifikan 

terhadap impulse buying; (2) hedonic shopping motivation berpengaruh secara parsial, 

positif, dan signifikan terhadap impulse buying; (3) discount berpengaruh secara parsial, 

positif, dan signifikan terhadap impulse buying; serta (4) FOMO (fear of missing out), 

hedonic shopping motivation, dan discount secara simultan berpengaruh positif dan 

signifikan terhadap impulse buying pada konsumen Sushi XYZ. 

 

Kata kunci: FOMO (Fear Of Missing Out), Hedonic Shopping Motivation, dan Discount   
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ABSTRACT 

 
This study reveals that consumers of the Sushi XYZ tend to make impulse purchases, 

influenced by FOMO (fear of missing out), hedonic shopping motivation, and discounts. 

The purpose of this study is to determine the effect of FOMO (fear of missing out), hedonic 

shopping motivation, and discounts on impulse buying among consumers of Sushi XYZ. 

This study employs a quantitative research method with a research population comprising 

all Sushi XYZ customers. The sampling technique employed is non-probability sampling, 

specifically a sampling purposive method, with a sample size of 100 respondents. Data 

collection was conducted by distributing questionnaires to consumers of Sushi XYZ, which 

were then processed using SPSS software version 27. As a result, the type of data used in 

this study was primary data. The results of hypothesis testing using the t-test at a 

significance level of 5% (0.05) showed that the FOMO (fear of missing out) variable had 

a significance value of 0.000 < 0.05, the hedonic shopping motivation variable was 0.031 

< 0.05, and the discount variable was 0.011 < 0.05. In addition, the F test results show a 

significance value of 0.000 < 0.05. Thus, this study concludes that: (1) FOMO (fear of 

missing out) has a partial, positive, and significant effect on impulse buying; (2) hedonic 

shopping motivation has a partial, positive, and significant effect on impulse buying; (3) 

discount has a partial, positive, and significant effect on impulse buying; and (4) FOMO 

(fear of missing out), hedonic shopping motivation, and discount simultaneously have a 

positive and significant effect on impulse buying among consumers at Sushi XYZ's. 

Keywords: FOMO (Fear Of Missing Out), Hedonic Shopping Motivation, and Discount 
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