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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh diskon harga,
influencer marketing, dan online customer review terhadap keputusan pembelian produk
Scarlett di marketplace Shopee. Penelitian ini menggunakan metode kuantitatif dengan
pendekatan survei. Populasi dalam penelitian ini adalah followers akun @Scarlett
Whitening Official Shop di Shopee sebanyak 5,8 juta dengan pembatasan kriteria tertentu
yaitu berusia 15-40 tahun dan pernah membeli dan menggunakan produk Scarlett serta
mengikuti akun @Scarlett Whitening Official Shop di Shopee. Jumlah sampel yang
digunakan sebanyak 100 responden yang ditentukan menggunakan rumus slovin dengan
metode sampling yaitu Non Probability Sampling dengan Teknik Purposive Sampling.
Pengolahan data menggunakan SPSS versi 26. Hasil penelitian menunjukkan bahwa secara
parsial diskon harga berpengaruh positif dan signifikan terhadap keputusan pembelian
dengan nilai t hitung sebesar 3,227 > t tabel 1,66088 dan nilai signifikansi 0,001 < 0,05.
Influencer marketing berpengaruh positif dan signifikan terhadap keputusan pembelian
dengan nilai t hitung sebesar 2,124 > t tabel 1,66088 dan nilai signifikansi 0,036 < 0,05.
Online customer review berpengaruh positif dan signifikan terhadap keputusan pembelian
dengan nilai t hitung sebesar 12,166 > t tabel 1,66088 dan nilai signifikansi 0,000 < 0,05.
Secara simultan, diskon harga, influencer marketing, dan online customer review
berpengaruh signifikan terhadap keputusan pembelian dengan nilai f hitung sebesar
360,493 > F tabel 2,70. Nilai koefisien determinasi (R?) sebesar 0,918 menunjukkan bahwa
91,8% variasi keputusan pembelian dapat dijelaskan oleh ketiga variabel independen,
sedangkan sisanya 8,2% dipengaruhi oleh variabel lain di luar penelitian. Penelitian ini
menunjukkan bahwa strategi diskon harga yang menarik, promosi melalui influencer yang
efektif, serta ulasan pelanggan yang baik mampu meningkatkan keputusan pembelian
produk Scarlett di marketplace Shopee.

Kata Kunci: Diskon Harga, Influencer Marketing, Online Customer Review, Keputusan
Pembelian.
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ABSTRACT

This study aims to determine and analyze the influence of price discounts, influencer
marketing, and online customer reviews on purchasing decisions for Scarlett products in
the Shopee. This study uses a quantitative method with a survey approach. The population
in this study is the followers of the @Scarlett Whitening Olfficial Shop account on Shopee
as many as 5.8 million with certain criteria, namely aged 15-40 years and have purchased
and used Scarlett products and followed the @Scarlett Whitening Olfficial Shop account on
Shopee. The number of samples used was 100 respondents determined using the Slovin
formula with a sampling method, namely Non Probability Sampling with Purposive
Sampling Technique. Data processing used SPSS version 26. The results showed that
partially the discount price had a positive and significant effect on purchasing decisions
with a calculated t value of 3.227> t table 1.66088 and a significance value of 0.001 <0.05.
Influencer marketing has a positive and significant effect on purchasing decisions with a
calculated t-value of 2.124 > t-table 1.66088 and a significance value of 0.036 < 0.05.
Online customer reviews have a positive and significant effect on purchasing decisions with
a calculated t-value of 12.166 > t-table 1.66088 and a significance value of 0.000 < 0.05.
Simultaneously, price discounts, influencer marketing, and online customer reviews have
a significant effect on purchasing decisions with a calculated f-value of 360.498 > F-table
2.70. The coefficient of determination (R?) value of 0.918 indicates that 91.8% of the
variation in purchasing decisions can be explained by the three independent variables,
while the remaining 8.2% is influenced by other variables outside the study. This study
shows that an attractive price discount strategy, effective promotions through influencers,
and good customer reviews can increase purchasing decisions for Scarlett products on the
Shopee marketplace.

Keywords: Price Discount, Influencer Marketing, Online Customer Review, Purchase
Decision.
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