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ABSTRAK 

 
Perkembangan investasi aset kripto khususnya Bitcoin semakin meningkat, namun 

minat beli masyarakat terhadap Bitcoin masih dipengaruhi oleh berbagai faktor 

seperti faktor psikologis, kualitas layanan digital, serta tampilan aplikasi. Beberapa 

permasalahan yang sering dikeluhkan pengguna aplikasi seperti lambatnya respons 

layanan, gangguan sistem, serta tampilan aplikasi yang kurang user-friendly dapat 

mempengaruhi minat beli pengguna. Penelitian ini bertujuan untuk mengetahui 

pengaruh Fear of Missing Out (FOMO), E-Service Quality, dan E-Layout terhadap 

Minat Beli Bitcoin pada pengguna aplikasi Indodax di Kota Bekasi. Penelitian ini 

menggunakan metode penelitian kuantitatif dengan teknik pengambilan sampel 

non-probability sampling melalui pendekatan purposive sampling. Kriteria 

responden adalah pengguna aplikasi Indodax berusia 20–40 tahun yang berminat 

melakukan pembelian Bitcoin. Jumlah sampel yang digunakan sebanyak 96 

responden. Pengolahan data dilakukan menggunakan program SPSS versi 26. Hasil 

penelitian menunjukkan bahwa Fear of Missing Out (FOMO) berpengaruh positif 

dan signifikan terhadap Minat Beli dengan nilai t hitung sebesar 3,556 dan tingkat 

signifikansi 0,001. E-Service Quality berpengaruh positif dan signifikan terhadap 

Minat Beli dengan nilai t hitung sebesar 3,572 dan tingkat signifikansi 0,001. E- 

Layout juga berpengaruh positif dan signifikan terhadap Minat Beli dengan nilai t 

hitung sebesar 3,533 dan tingkat signifikansi 0,001. Secara simultan, Fear of 

Missing Out (FOMO), E-Service Quality, dan E-Layout berpengaruh signifikan 

terhadap Minat Beli dengan nilai F hitung sebesar 43,879 dan signifikansi 0,000. 

Hasil Uji Koefisien Determinasi menunjukkan nilai R² sebesar 0,579 atau 57,9%, 

yang berarti bahwa variabel independen dalam penelitian ini mampu menjelaskan 

Minat Beli sebesar 57,9%, sedangkan sisanya sebesar 42,1% dijelaskan oleh 

variabel lain di luar penelitian ini. 

 

Kata Kunci: Fear of Missing Out, E-Service Quality, E-Layout, Minat Beli. 
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ABSTRACT 

 
The development of cryptocurrency investment, especially Bitcoin, has continued to 

increase. However, people's purchase intention toward Bitcoin is still influenced by 

various factors such as psychological factors, digital service quality, and 

application layout. Several problems frequently reported by application users, such 

as slow service responses, system disruptions, and an application interface that is 

not user-friendly, can affect users’ purchase intention. This study aims to determine 

the influence of Fear of Missing Out (FOMO), E-Service Quality, and E-Layout on 

Bitcoin Purchase Intention among users of the Indodax application in Bekasi 

City.This research uses a quantitative method with a non-probability sampling 

technique through a purposive sampling approach. The criteria for respondents 

were Indodax application users aged 20–40 years who are interested in purchasing 

Bitcoin. The sample size used in this study was 96 respondents. Data processing 

was carried out using SPSS version 26.The results show that Fear of Missing Out 

(FOMO) has a positive and significant effect on Purchase Intention with a t-value 

of 3.556 and a significance level of 0.001. E-Service Quality has a positive and 

significant effect on Purchase Intention with a t-value of 3.572 and a significance 

level of 0.001. E-Layout also has a positive and significant effect on Purchase 

Intention with a t-value of 3.533 and a significance level of 0.001. Simultaneously, 

Fear of Missing Out (FOMO), E-Service Quality, and E-Layout have a significant 

effect on Purchase Intention with an F-value of 43.879 and a significance level of 

0.000.The coefficient of determination test (R²) shows a value of 0.579 or 57.9%, 

which means that the independent variables in this study explain 57.9% of Purchase 

Intention, while the remaining 42.1% is explained by other variables outside this 

study. 

Keywords : Fear of Missing Out, E-Service Quality, E-Layout, Purchase Intention 
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