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ABSTRAK 

Praktik Kerja Lapangan merupakan kegiatan pembelajaran yang bertujuan untuk 

memberikan pengalaman kerja secara langsung kepada mahasiswa agar mampu 

mengaplikasikan teori yang diperoleh selama perkuliahan. Kegiatan Praktik Kerja 

Lapangan ini dilaksanakan di Astra Credit Companies (ACC) Cabang Bekasi, 

khususnya pada bagian Customer Retention Canvassing (CRC), selama periode 

September - Desember 2025. Penulisan laporan magang ini bertujuan untuk 

mengetahui pelaksanaan kegiatan Customer Retention Canvassing serta perannya 

dalam mendukung strategi pemasaran perusahaan. Metode yang digunakan dalam 

penyusunan laporan meliputi observasi langsung, wawancara, dan dokumentasi. 

Hasil pelaksanaan magang menunjukkan bahwa kegiatan CRC memiliki peran 

penting dalam mempertahankan pelanggan lama melalui kegiatan tindak lanjut 

basis data pelanggan, komunikasi pemasaran secara langsung, serta penawaran 

program pembiayaan ulang. Namun demikian, dalam pelaksanaannya masih 

ditemukan beberapa kendala, seperti ketidakakuratan data pelanggan dan 

perubahan kebijakan dari kantor pusat. Oleh karena itu, diperlukan strategi yang 

lebih terstruktur dan konsisten guna meningkatkan efektivitas pelaksanaan kegiatan 

Customer Retention Canvassing. 

 

Kata kunci: Customer Retention Canvassing, Customer Relationship 

Management, Strategi Pemasaran  
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ABSTRACT 

The Internship Program is a learning activity aimed at providing students with 

direct work experience so that they are able to apply theoretical knowledge obtained 

during academic studies. This internship was conducted at  Astra Credit Companies 

(ACC) Bekasi Branch, specifically in the Customer Retention Canvassing (CRC) 

division, during the period of September to December 2025. The preparation of this 

internship report aims to examine the implementation of Customer Retention 

Canvassing activities and their role in supporting the company’s marketing 

strategy. The methods used in compiling this report include direct observation, 

interviews, and documentation. The results of the internship indicate that CRC 

activities play a significant role in retaining existing customers through customer 

database follow-up, direct marketing communication, and the offering of 

refinancing programs. However, several challenges were identified in its 

implementation, such as inaccuracies in customer data and policy changes from the 

head office. Therefore, more structured and consistent strategies are required to 

improve the effectiveness of Customer Retention Canvassing activities. 

 

Keywords: Customer Retention Canvassing, Customer Relationship Management, 

Marketing Strategy 
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