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ABSTRAK 

 

Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh ulasan produk, 

promosi, persepsi kualitas terhadap keputusan pembelian produk Erigo pada platform 

shopee. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei 

melalui kuesioner kepada 100 responden yang pernah melakukan pembelian produk 

Erigo Teknik penentuan sampel yang digunakan dalam penelitian ini adalah metode 

nom probability sampling yang digunakan yaitu purposive sampling. Teknik analisis 

data yang digunakan adalah regresi linear berganda menggunakan bantuan SPSS versi 

25 Hasil uji parsial (uji t) menunjukkan bahwa variabel ulasan produk, promosi, dan 

persepsi kualitas masing-masing berpengaruh positif dan signifikan terhadap keputusan 

pembelian, dengan nilai signifikansi < 0,05. Hasil uji simultan (uji F) menunjukkan 

bahwa ketiga variabel tersebut secara bersama sama berpengaruh signifikan terhadap 

keputusan pembelian Nilai R Square sebesar 0.461 menunjukkan bahwa 46,1% variasi 

keputusan pembelian dapat dijelaskan oleh ulasan produk, promosi, dan persepsi 

kualitas Sisanya 53,9% dijelaskan oleh variabel lain yang tidak diteliti, seperti harga, 

diskon dan citra merek. Semua hipotests dalam penelitian ini diterima, baik secara 

simultan maupun parsial, yang berarti seluruh variabel independen (ulasan produk, 

Promosi, dan promosi berpengaruh signifikan terhadap keputusan pembelian produk 

Erigo di Shopee. Temuan ini didukung oleh tanggapan kuesioner serta hasil penelitian 

terdahulu. Berdasarkan hasil penelitian, disarankan agar Erigo terus meningkatkan 

kualitas ulasan, menjaga persepsi konsumen yang baik, serta mengoptimalkan strategi 

promosi guna meningkatkan keputusan pembelian konsumen di platform Shopee. 

 

Kata Kunci : Ulasan Produk, Promosi, Persepsi Kualitas, Keputusan Pembelian, 

Erigo, Shopee. 
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ABSTRACT 

 
This study was conducted with the aim of determining the influence of product 

reviews, promotions, perceived quality on purchasing decisions for Erigo products 

on the Shopee platform. This study uses a quantitative approach with a survey 

method through a questionnaire to 100 respondents who have purchased Erigo 

products. The sampling technique used in this study is the nom probability 

sampling method used, namely purposive sampling. The data analysis technique 

used is multiple linear regression using SPSS version 25. The results of the partial 

test (t test) show that the variables of product reviews, promotions, and perceived 

quality each have a positive and significant effect on purchasing decisions, with a 

significance value of <0.05. The results of the simultaneous test (F test) show that 

the three variables together have a significant effect on purchasing decisions. The 

R Square value of 0.461 indicates that 46.1% of the variation in purchasing 

decisions can be explained by product reviews, promotions, and perceived quality. 

The remaining 53.9% is explained by other variables not studied, such as price, 

discounts and brand image. All hypotheses in this study were accepted, both 

simultaneously and partially, meaning that all independent variables (product 

reviews, promotions, and promotions) significantly influenced the purchase 

decision for Erigo products on Shopee. This finding is supported by questionnaire 

responses and previous research findings. Based on the research findings, it is 

recommended that Erigo continue to improve the quality of its reviews, maintain 

positive consumer perceptions, and optimize its promotional strategies to increase 

consumer purchase decisions on the Shopee platform. 

 

Keywords: Product Reviews, Promotions, Perceived Quality, Purchase 

Decisions, Erigo, Shopee. 
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