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MOTTO DAN PERSEMBAHAN 

 

"God is within her, she will not fall; God will help her at break of day." 

(Psalm 46:5, NIV) 

"Know your worth, embrace your strength, and never stop becoming the woman 

you are meant to be." 

"So do not fear, for I am with you; do not be dismayed, for I am your God. I 

will strengthen you and help you; I will uphold you with My righteous right 

hand." 

(Isaiah 41:10, NIV) 

PERSEMBAHAN 

May this milestone always remind you that you are stronger, wiser, and more 

capable than you ever imagined. Never stop believing in yourself, chasing your 

dreams, and embracing the person you are becoming. 

I'm proud of you. This is only the beginning. 
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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Harga, Kepuasan Pelanggan, dan 

Kepercayaan Pelanggan terhadap Loyalitas Pelanggan pada Otentik Shoes Clean. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. Populasi dalam 

penelitian ini adalah pelanggan, dengan jumlah sampel sebanyak 100 responden. Data 

dikumpulkan melalui penyebaran kuesioner dan dianalisis menggunakan program 

Statistical Package for the Social Sciences (SPSS). Hasil uji instrumen menunjukkan bahwa 

seluruh butir pernyataan pada variabel Harga, Kepuasan Pelanggan, Kepercayaan 

Pelanggan, dan Loyalitas Pelanggan dinyatakan valid dan reliabel sehingga layak 

digunakan sebagai instrumen penelitian. Uji regresi linier berganda menghasilkan 

persamaan Y = 7,859 + 0,300X₁ + 0,216X₂ + 0,557X₃. Hasil uji parsial (uji t) menunjukkan 

bahwa Harga berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan dengan nilai 

t hitung 6,903 > t tabel 1,98498 dan nilai signifikansi 0,000 < 0,05. Kepuasan Pelanggan 

berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan dengan nilai t hitung 

2,664 > t tabel 1,98498 dan nilai signifikansi 0,009 < 0,05. Kepercayaan Pelanggan 

berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan dengan nilai t hitung 

5,619 > t tabel 1,98498 dan nilai signifikansi 0,000 < 0,05. Hasil uji simultan (uji F) 

menunjukkan bahwa Harga, Kepuasan Pelanggan, dan Kepercayaan Pelanggan secara 

bersama-sama berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan dengan 

nilai F hitung 81,641 > F tabel 2,70 dan nilai signifikansi 0,000 < 0,05. Nilai Adjusted R 

Square sebesar 0,710 menunjukkan bahwa 71,0% variasi Loyalitas Pelanggan dapat 

dijelaskan oleh Harga, Kepuasan Pelanggan, dan Kepercayaan Pelanggan, sedangkan 

29,0% dipengaruhi oleh faktor lain di luar model penelitian. Berdasarkan hasil penelitian 

dapat disimpulkan bahwa Harga, Kepuasan Pelanggan, dan Kepercayaan Pelanggan 

berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan, baik secara parsial 

maupun simultan. 

Kata kunci: Harga, Kepuasan Pelanggan, Kepercayaan Pelanggan, Loyalitas Pelanggan. 



 

vii 

 

ABSTRACT 

This study aims to analyze the effect of Price, Customer Satisfaction, and Customer Trust 

on Customer Loyalty at Otentik Shoes Clean. This research uses a quantitative approach 

with a survey method. The population in this study consists of customers, with a sample of 

100 respondents. Data were collected through questionnaires and analyzed using the 

Statistical Package for the Social Sciences (SPSS). The results of the instrument test showed 

that all statement items for the variables of Price, Customer Satisfaction, Customer Trust, 

and Customer Loyalty were valid and reliable. Multiple linear regression analysis 

produced the equation Y = 7.859 + 0.300X₁ + 0.216X₂ + 0.557X₃. The partial test (t-test) 

showed that Price had a positive and significant effect on Customer Loyalty, with t-count 

6.903 > t-table 1.98498 and a significance value of 0.000 < 0.05. Customer Satisfaction 

had a positive and significant effect on Customer Loyalty, with t-count 2.664 > t-table 

1.98498 and a significance value of 0.009 < 0.05. Customer Trust had a positive and 

significant effect on Customer Loyalty, with t-count 5.619 > t-table 1.98498 and a 

significance value of 0.000 < 0.05. The simultaneous test (F-test) showed that Price, 

Customer Satisfaction, and Customer Trust simultaneously had a positive and significant 

effect on Customer Loyalty, with F-count 81.641 > F-table 2.70 and a significance value 

of 0.000 < 0.05. The Adjusted R Square value of 0.710 indicates that 71.0% of the variation 

in Customer Loyalty can be explained by Price, Customer Satisfaction, and Customer 

Trust, while the remaining 29.0% is explained by other factors outside the research model. 

Based on the results, it can be concluded that Price, Customer Satisfaction, and Customer 

Trust have a positive and significant effect on Customer Loyalty, both partially and 

simultaneously.. 

Keywords: Price, Customer Satisfaction, Customer Trust, Customer Loyalty. 
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