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ABSTRAK

Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh brand image, word of
mouth, dan lokasi terhadap minat beli konsumen pada toko roti Baker Old di Mustika Jaya
Bekasi. Penelitian dilakukan menggunakan metode kuantitatif. Populasi pada penelitian ini
merupakan konsumen Baker Old di Bekasi, namun jumlah populasinya tidak diketahui
pasti (unknown population). Penelitian ini menggunakan rumus Lemeshow. Sampel yang
diambil berjumlah 100 responden. Teknik pengambilan sampel menggunakan metode
random sampling. Pengumpulan data dilakukan dengan metode kuesioner yang disebarkan
kepada penduduk Kota Bekasi, selanjutnya diolah menggunakan sistem SPSS versi 27,
sehingga jenis data yang digunakan berupa data primer. Hasil dari penelitian ini
menunjukkan: (1) variabel brand image secara parsial tidak ada pengaruh yang signifikan
terhadap minat beli konsumen (tptyng 1,663 < dari tigpe 1,984, sig 0,100 > 0,05, Hal
ditolak dan HO1 diterima). (2) variabel word of mouth secara parsial berpengaruh positif
dan signifikan terhadap minat beli konsumen (tpityng 5,997 > dari tigpe 1,984, sig <0,001
< 0,05, Ha2 diterima dan HO2 ditolak). (3) variabel lokasi secara parsial berpengaruh positif
dan signifikan terhadap minat beli konsumen (tpiryng 3,315 > tigper 1,984, sig 0,001 <
0,05, Ha3 diterima dan HO3 ditolak). (4) bahwa variabel brand image, word of mouth, dan
lokasi secara simultan berpengaruh signifikan terhadap minat beli konsumen (Fp;tyng
63,380 > Fraper 3,09, sig 0,001 < 0,05, maka Ha4 diterima).

Kata Kunci: Brand Image, Word of mouth, Lokasi, dan Minat Beli Konsumen
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ABSTRACT

This study was conducted to determine the influence of brand image, word of mouth and
location on consumer purchase intention at the Baker Old bakery in Mustika Jaya, Bekasi.
Does brand image, word of mouth and location influence consumer purchase intention at
the Baker Old bakery in Mustika Jaya, Bekasi, either partially or simultaneously? The
research was carried out using a quantitative method. The population for this study
consisted of Baker Old customers in Bekasi; however, the exact size of the population is
unknown (unknown population). This study utilised the Lemeshow formula. A sample of
100 respondents was selected. The sampling technique employed was random sampling.
Data collection was carried out using a questionnaire distributed to residents of Bekasi
City, which was subsequently analysed using SPSS version 27, the data used was primary
data. The results of this study indicate: (1) the brand image variable does not have a
significant partial effect on consumer purchase intention (t-calculated 1.663 < t-table
1.984, sig 0.100 > 0.05; HI is rejected and HOI is accepted). (2) The word-of-mouth
variable has a positive and significant partial effect on consumer purchase intention (t-
calculated 5.997 > t-table 1.984, sig < 0.001 < 0.05,; Ha2 accepted and HO2 rejected). (3)
The location variable has a positive and significant partial effect on consumer purchase
intention (t-calculated 3.315 > t-table 1.984, p = 0.001 < 0.05; H_a3 accepted and H 03
rejected). (4) The variables brand image, word of mouth and location simultaneously have
a significant effect on consumer purchase intention (calculated F = 63.380 > table F =
3.09, p = 0.001 < 0.05; therefore, H a4 is accepted).

Keywords: Brand Image, Word of mouth, Location, Intention Purchasing
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