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ABSTRAK

Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh citra merek,
promosi, dan word of mouth terhadap keputusan orang tua memilih biMBA
AIUEO, khususnya pada biMBA AIUEO unit Margahayu. Penelitian ini
menggunakan metode pendekatan kuantitatif dengan metode deskriptif. Populasi
dalam penelitian ini adalah orang tua siswa yang mendaftarkan anaknya di
biMBA AIUEO Margahayu. Penelitian ini menggunakan teknik sampling jenuh
(sensus) dengan jumlah sampel sebanyak 50 responden. Pengumpulan data
dilakukan melalui penyebaran kuesioner menggunakan skala Likert, selanjutnya
data diolah menggunakan program SPSS versi 29, sehingga data yang digunakan
berupa data primer. Hasil penelitian ini menunjukkan bahwa: (1) variabel citra
merek secara parsial berpengaruh positif dan signifikan terhadap keputusan orang
tua (t hitung 4,266 > t tabel 2,013 sig. 0,000 < 0,05), sehingga H1 diterima; (2)
variabel promosi secara parsial berpengaruh positif dan signifikan terhadap
keputusan orang tua (t hitung 3,363 > t tabel 2,013 sig. 0,002 < 0,05), sehingga
H2 diterima; (3) variabel word of mouth secara parsial berpengaruh positif dan
signifikan terhadap keputusan orang tua (t hitung 2,371 > t tabel 2,013 sig. 0,022
< 0,05), sehingga H3 diterima; dan (4) variabel citra merek, promosi, dan word of
mouth secara simultan berpengaruh positif dan signifikan terhadap keputusan
orang tua (F hitung 198,355 > F tabel 2,70 sig. 0,001 < 0,05), sehingga H4
diterima. Nilai koefisien determinasi (R2) sebesar 0,924 menunjukkan bahwa
sebesar 92,4% keputusan orang tua dapat dijelaskan oleh variabel citra merek,
promosi, dan word of mouth, sedangkan 7,6% dipengaruhi oleh variabel lain yang
tidak diteliti.

Kata Kunci: Citra Merek, Promosi,Word of Mouth, Keputusan Orang Tua.
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ABSTRACT

This study was conducted to determine the influence of brand image, promotion,
and word of mouth on parents' decisions to choose biMBA AIUEO, particularly
biMBA AIUEO Margahayu unit. This research employed a quantitative method
with a descriptive approach. The population of this study consisted of parents who
enrolled their children at biMBA AIUEO Margahayu. This study used a saturated
sampling (census) technique with a total sample of 50 respondents. Data
collection was carried out by distributing questionnaires using a Likert scale, and
the data were then processed using SPSS version 29, resulting in primary data.
The results of this study show that: (1) the brand image variable partially has a
positive and significant effect on parents' decisions (t count 4.266 > t table 2.013
sig. 0.000 < 0.05), so H1 is accepted; (2) the promotion variable partially has a
positive and significant effect on parents' decisions (t count 3.363 > t table 2.013
sig. 0.002 < 0.05), so H2 is accepted; (3) the word of mouth variable partially has
a positive and significant effect on parents' decisions (t count 2.371 > t table
2.013 sig. 0.022 < 0.05), so H3 is accepted; and (4) the variables of brand image,
promotion, and word of mouth simultaneously have a positive and significant
effect on parents' decisions (F count 198.355 > F table 2.70 sig. 0.001 < 0.05), so
H4 is accepted. The coefficient of determination (R2) value of 0.924 indicates that
92.4% of parents' decisions can be explained by the variables of brand image,
promotion, and word of mouth, while the remaining 7.6% is influenced by other
variables not examined in this study.

Keywords: Brand Image, Promotion, Word of Mouth, Parents' Decision.
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