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ABSTRAK 

Tujuan - Penelitian ini bertujuan untuk menganalisis pengaruh rasio aktivitas, 

good corporate governance, sales growth, dan ukuran perusahaan terhadap 

profitabilitas pada perusahaan sektor Consumer Cyclicals yang terdaftar di Bursa 
Efek Indonesia (BEI) periode 2022–2025. 

Desain/metodologi/pendekatan – Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode regresi data panel. Sampel penelitian terdiri dari 32 

perusahaan sektor Consumer Cyclicals yang memenuhi kriteria purposive 
sampling, menghasilkan 128 observasi selama periode 2022-2025. Analisis data 
menggunakan software Eviews 9 

Temuan – Hasil penelitian menunjukkan bahwa rasio aktivitas berpengaruh positif 

dan signifikan terhadap profitabilitas, kepemilikan institusional berpengaruh positif 

signifikan terhadap profitabilitas, sales growth berpengaruh negatif dan signifikan 
terhadap profitabilitas, sedangkan ukuran perusahaan berpengaruh negatif dan 
signifikan terhadap profitabilitas. 

Keterbatasan/implikasi penelitian – Penelitian ini terbatas pada perusahaan 

sektor Consumer Cyclicals yang terdaftar di Bursa Efek Indonesia periode 2022–

2025 serta hanya menggunakan empat variabel independen. Implikasi penelitian ini 

diharapkan dapat menjadi masukan bagi perusahaan dalam meningkatkan 
profitabilitas melalui pengelolaan aset, peningkatan kepemilikan institusional, 
peningkatan sales growth, dan pengelolaan ukuran perusahaan secara efektif. 

Kata Kunci – Rasio Aktivitas, Kepemilikan Institusional, Sales Growth, Ukuran 
Perusahaan, Profitabilitas. 
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ABSTRACT 

Purpose – This study aims to analyze the effect of activity ratio, intitutional ownership, 

sales growth, and firm size on profitability in Consumer Cyclicals sector companies listed 
on the Indonesia Stock Exchange (IDX) for the 2022–2025 period. 

Design/methodology/approach – This study employs a quantitative approach using panel 
data regression. The research sample consists of 32 Consumer Cyclicals sector companies 

that meet the purposive sampling criteria, resulting in 128 observations over the 2022–
2025 period. Data analysis was conducted using EViews 9 software. 

Findings – The results of the study show that the activity ratio has a positive and significant 

effect on profitability, institutional ownership has a positive and significant effect on 
profitability, sales growth has a negative and significant effect on profitability, while firm 
size has a negative and significant effect on profitability. 

Research limitations/implications – This study is limited to Consumer Cyclicals sector 
companies listed on the Indonesia Stock Exchange for the 2022–2025 period and uses only 

four independent variables. The implications of this study are expected to provide input for 

companies in improving profitability through effective asset management, increasing 
institutional ownership, enhancing sales growth, and managing firm size effectively. 

Keywords – Activity Ratio, Institutional Ownership, Sales Growth, Firm Size, Profitability. 
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