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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Online Customer Review dan Online
Customer Rating terhadap Keputusan Pembelian Konsumen pada Marketplace Shopee.
Penelitian ini menggunakan metode pendekatan kuantitatif dengan desain penelitian survei.
Populasi dalam penelitian ini adalah pengguna aktif Marketplace Shopee yang berdomisili
di Kabupaten Bekasi. Teknik pengambilan sampel menggunakan metode Non-Probability
Sampling dengan pendekatan Purposive Sampling disertai dalam menggunakan rumus
Lemeshow sehingga diperoleh sampel sebanyak 100 responden. Data dikumpulkan melalui
penyebaran kuesioner berbasis Google Form dengan menggunakan Skala Likert. Teknik
analisis data yang digunakan meliputi uji validitas, uji reliabilitas, uji asumsi klasik
(normalitas, linearitas, multikolinearitas, dan heteroskedastisitas), analisis regresi linear
berganda, serta uji hipotesis (uji t, uji f, dan koefisien determinasi) dengan bantuan program
SPSS wversi 27. Hasil penelitian menunjukkan bahwa: (1) Online Customer
Review berpengaruh positif dan signifikan terhadap Keputusan Pembelian dengan nilai t-
hitung 6,051 > t-tabel 1,984 dan signifikansi 0,000 < 0,05; (2) Online Customer
Rating berpengaruh positif dan signifikan terhadap Keputusan Pembelian dengan nilai t-
hitung 6,359 > t-tabel 1,984 dan signifikansi 0,000 < 0,05; (3) Secara simultan, Online
Customer Review dan Online Customer Rating berpengaruh signifikan terhadap
Keputusan Pembelian dengan nilai F-hitung 740,982 > F-tabel 3,09 dan signifikansi 0,000
< 0,05. Nilai koefisien determinasi (R Square) sebesar 0,939 atau 93,9% menunjukkan
bahwa kedua variabel independen mampu menjelaskan variabel dependen, sedangkan
sisanya 6,1% dipengaruhi oleh variabel lain di luar penelitian.

Kata Kunci: Online Customer Review, Online Customer Rating, Keputusan Pembelian
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ABSTRACT

This study aims to determine the effect of Online Customer Review and Online Customer
Rating on Consumer Purchase Decisions on the Shopee Marketplace. This study employs
a quantitative approach with a survey research design. The population in this study consists
of active users of the Shopee Marketplace residing in Bekasi Regency. The sampling
technique used was Non-Probability Sampling with a Purposive Sampling approach,
combined with the Lemeshow formula, yielding a sample of 100 respondents. Data were
collected through the distribution of Google Form-based questionnaires using a Likert
Scale. The data analysis techniques used included validity tests, reliability tests, classical
assumption tests (normality, linearity, multicollinearity, and heteroscedasticity), multiple
linear regression analysis, and hypothesis testing (t-test, f-test, and coefficient of
determination) with the assistance of SPSS version 27. The results of the study show that:
(1) Online Customer Review has a positive and significant effect on Purchase Decisions,
with a t-value of 6.051 > t-table 1.984 and a significance of 0.000 < 0.05; (2) Online
Customer Rating has a positive and significant effect on Purchase Decisions, with a t-value
of 6.359 > t-table 1.984 and a significance of 0.000 < 0.05; (3) Simultaneously, Online
Customer Review and Online Customer Rating have a significant effect on Purchase
Decisions, with an F-value of 740.982 > F-table 3.09 and a significance of 0.000 < 0.05.
The coefficient of determination (R Square) value of 0.939 or 93.9% indicates that both
independent variables are able to explain the dependent variable, while the remaining
6.1% is influenced by other variables outside of this study.

Keywords: Online Customer Review, Online Customer Rating, Purchase Decision.
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