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ABSTRAK 

Tujuan: Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh dari profitabilitas, 

leverage, dan pengungkapan corporate social responsibility terhadap nilai perusahaan sektor basic 

material yang terdaftar di Bursa Efek Indonesia. 

Desain/metodologi/pendekatan: Metode yang digunakan dalam penelitian menggunakan metode 

kuantitatif dengan pengambilan sampel menggunakan teknik purposive sampling yang mencakup 

98 perusahaan sektor industri basic materials dengan 16 sampel penelitian yang terdaftar di Bursa 

Efek Indonesia tahun 2013-2021. Data yang digunakan adalah data sekunder yaitu data yang 

diperoleh langsung berupa laporan keuangan yang diperoleh dari website www.idx.co.id dan 

website masing-masing perusahaaan yang dijadikan sampel penelitian. Teknik analisis data 

dilakukan dengan menggunakan analisis statistic yaitu: uji asumsi klasik, analisis linier berganda, 

dan uji hipotesis, serta koefisien determinasi dengan SPSS 25.0 for windows.  

Temuan: Berdasarkan hasil penelitian diketahui bahwa profitabilitas berpengaruh positif dan 

signifikan terhadap nilai perusahaan sektor basic materials, sedangkan leverage berpengaruh 

negatif dan signifikan terhadap nilai perusahaan sektor basic materials, dan pengungkapan 

corporate social responsibility berpengaruh positif dan signifikan terhadap nilai perusahaan sektor 

basic materials. 

Orisinalitas/nilai: Pada penelitian ini terfokus pada nilai perusahaan dimana penelitian ini 

merupakan penelitian yang baru membahas pengaruh pengungkapan corporate social 

responsibility pada perusahaan sektor basic materials di Bursa Efek Indonesia. 

Kata kunci: Nilai Perusahaan, Profitabilitas, Leverage, Corporate Social Responsibility 
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ABSTRACT 

Purpose: This study aims to examine and analyze the effect of profitability, leverage, and 

corporate social responsibility disclosure on the value of basic material sector companies listed 

on the Indonesia Stock Exchange. 

Design/methodology/approach: The method used in the research uses quantitative methods by 

sampling using purposive sampling techniques covering 98 companies in the basic materials 

industry sector with 16 research samples listed on the Indonesia Stock Exchange in 2013-2021. 

The data used is secondary data, namely data obtained directly in the form of financial statements 

obtained from the www.idx.co.id website and the website of each company that is used as a 

research sample. Data analysis techniques are carried out using statistical analysis, namely: 

classical assumption tests, multiple linear analysis, and hypothesis tests, as well as coefficients of 

determination with SPSS 25.0 for windows. 

Findings: Based on the results of the study, it is known that profitability has a positive and 

significant effect on the value of companies in the basic materials sector, while leverage has a 

negative and significant effect on the value of companies in the basic materials sector, and 

disclosure of corporate social responsibility has a positive and significant effect on the value of 

companies in the basic materials sector. 

Originality / value: This study focuses on company value where this research is a new research 

discussing the effect of corporate social responsibility disclosure on basic materials sector 

companies on the Indonesia Stock Exchange. 

Keywords: Corporate Value, Profitability, Leverage, Corporate Social Responsibility. 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.idx.co.id/


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


 

x 
 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN SKRIPSI ................................................................. i 

LEMBAR PENGESAHAN .................................................................................. ii 

SURAT PERNYATAAN KEASLIAN KARYA TULIS .................................... ii 

SURAT PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH 
UNTUK KEPENTINGAN AKADEMIS ........................................................... iv 

MOTO .................................................................................................................... v 

ABSTRAK ............................................................................................................ vi 

ABSTRACT .......................................................................................................... vii 

KATA PENGANTAR ........................................................................................ viii 

DAFTAR ISI .......................................................................................................... x 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR GAMBAR .......................................................................................... xiii 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang Masalah ........................................................................... 1 

1.2 Identifikasi Masalah ................................................................................. 5 

1.3 Perumusan Masalah .................................................................................. 6 

1.4 Batasan Masalah ....................................................................................... 6 

1.5 Tujuan Penelitian ...................................................................................... 7 

1.6 Manfaat Penelitian .................................................................................... 7 

1.7 Sistematika Penelitian .............................................................................. 8 

BAB II LANDASAN TEORI ............................................................................. 11 

2.1 Landasan Teori ....................................................................................... 11 

2.1.1 Teori Stakeholder ............................................................................ 11 

2.1.2 Teori Legitimasi .............................................................................. 12 

2.1.3 Nilai Perusahaan.............................................................................. 12 

2.1.4 Profitabilitas .................................................................................... 15 

2.1.5 Leverage .......................................................................................... 17 

2.1.6 Pengungkapan Corporate Social Responsibility ............................. 19 

2.2 Penelitian Terdahulu ............................................................................... 20 

2.3 Rerangka Penelitian ................................................................................ 35 

2.4 Hipotesis Penelitian ................................................................................ 36 



 

xi 
 

2.4.1 Pengaruh Profitabilitas terhadap Nilai Perusahaan ......................... 36 

2.4.2 Pengaruh Leverage terhadap Nilai Perusahaan ............................... 37 

2.4.3 Pengaruh Pengngkapan CSR terhadap Nilai Perusahaan ............... 38 

BAB III METODE PENELITIAN .................................................................... 37 

3.1 Desain Penelitian .................................................................................... 37 

3.2 Definisi Operasional dan Pengukuran .................................................... 38 

3.2.1 Profitabilitas .................................................................................... 38 

3.2.2 Leverage .......................................................................................... 39 

3.2.3 Pengungkapan Corporate Social Responsilibity ............................. 40 

3.2.4 Nilai Perusahaan.............................................................................. 40 

3.3 Populasi dan Sampel .............................................................................. 41 

3.5 Teknik Pengumpulan Data ..................................................................... 43 

3.6 Teknik Analisis Data .............................................................................. 44 

3.6.1 Analisis Deskriptif .......................................................................... 44 

3.6.2 Uji Asumsi Klasik ........................................................................... 44 

3.6.3 Analisis Regresi Linear Berganda ................................................... 46 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN .................................. 49 

4.1 Gambaran Umum Objek Penelitian ....................................................... 49 

4.2 Hasil Penelitian ....................................................................................... 52 

4.2.1 Uji Asumsi Klasik ........................................................................... 52 

4.2.2 Analisis Regresi Linear Berganda ................................................... 56 

4.2.3 Uji Hipotesis ................................................................................... 58 

4.3 Pembahasan Hasil Penelitian .................................................................. 61 

4.3.1 Pengaruh Profitabilitas terhadap Nilai Perusahaan ......................... 61 

4.3.2 Pengaruh Leverage terhadap Nilai Perusahaan ............................... 63 

4.3.3 Pengaruh Pengungkapan CSR terhadap Nilai Perusahaan ............. 64 

BAB V  KESIMPULAN DAN SARAN ............................................................. 65 

5.1 Kesimpulan ............................................................................................. 65 

5.2 Saran ....................................................................................................... 66 

5.2.1 Aspek Teoritis ................................................................................. 66 

5.2.2 Aspek Praktis .................................................................................. 66 

DAFTAR PUSTAKA .......................................................................................... 67 

LAMPIRAN ......................................................................................................... 71 

 



 

xii 
 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ............................................................................. 21 

Tabel 3.1 Kriteria Sampel ..................................................................................... 42 

Tabel 3.2 Sampel ................................................................................................... 43 

Tabel 4.1 Kriteria Sampel ..................................................................................... 49 

Tabel 4.2 Hasil Pengujian Statistik Deskriptif ...................................................... 50 

Tabel 4.3 Hasil Uji Multikolinearitas ................................................................... 52 

Tabel 4.4 Hasil Uji Heteroskedastisitas ................................................................ 55 

Tabel 4.5 Hasil Uji Autokorelasi .......................................................................... 56 

Tabel 4.6 Hasil Uji Regresi Linear Berganda ....................................................... 56 

Tabel 4.7 Hasil Uji Koefisien Determinasi ........................................................... 58 

Tabel 4. 8 Hasil Uji F (Simultan) .......................................................................... 59 

Tabel 4. 9 Hasil Uji T (Parsial) ............................................................................. 60 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xiii 
 

DAFTAR GAMBAR 

Gambar 2.1 Kerangka Penelitian .......................................................................... 36 

Gambar 3.1 Desain Penelitian ............................................................................... 38 

Gambar 4.1 Grafik Histogram............................................................................... 53 

 


